
HWUMSA ELECTIONS 2022/23 

Rules and Regulations: Campaign 

 

Briefing 

1. Shortlisted candidates will be notified on 28 February 2022 via email, along with a request 

for them to attend a briefing about the campaigning period on the next day (1 March 2022, 

time 8:30 – 10:00 PM MYT). 

 

2. All shortlisted candidates are expected to attend the briefing. If a candidate is unable to 

make it, he/she may send a representative on his/her behalf, provided that the IEC is 

informed about this prior to the briefing. A WhatsApp group will be created for 

communication throughout the campaign period. 

 

3. Any candidate or representative who is absent should request that a separate meeting be 

rescheduled, along with an explanation regarding their absence. Candidates who fail to do 

so may not be allowed to campaign. 

 

4. During the briefing, it is advised that participants turn their mics and cameras off to avoid 

bandwidth issues. Participants are allowed to use the chat box to communicate, but if a 

participant wishes to speak, he/she may use the ‘raise hand’ function to notify the speaker 

first. Provided that the speaker allows for the participant to speak, he/she may unmute 

his/her mic, but should remain muted otherwise. 

 

General 

1. The campaign period will take place from 14 March 2022 to 24 March 2022. Candidates 

should make use of this period of more than one week to promote themselves and convince 

the HWUM student community to vote for them. Candidates are encouraged to join the 

preparation workshops that have been arranged for them. 

 

2. Candidates are required to submit materials for their profile pages to be uploaded on the 

election website via a Microsoft Form. Link to the form: https://www.hwumsa.com/profile-

form. For further details, candidates should refer to the document entitled ‘Campaign 

Platforms Reference’. 

 

https://www.hwumsa.com/profile-form
https://www.hwumsa.com/profile-form


3. Candidates will be provided with several platforms for them to promote themselves. For 

further details, candidates should refer to the document entitled ‘Campaign Platforms 

Reference’. 

 

4. Candidates are encouraged to use other platforms available to them beyond those provided 

by the IEC.  

 

5. The campaigning budget provided by the university for each candidate is RM100 (pay-and-

claim). After the campaign period, receipts must be emailed under one PDF document (with 

the total amount used clearly stated) to the IEC (hwum.iec@hw.ac.uk) for the funds to be 

claimed. The email subject should follow this format:  

Candidate Name – HW ID – Claim. 

 

6. An event, the Candidates’ Question Day will be organised by the IEC on 21 March 2022. 

This event will be used as an outlet for candidates to speak about themselves and answer 

questions brought up by the audience and guests. Participation by all candidates is 

compulsory. Further details about this event will be shared during the campaign briefing. 

 

7. The voting period will commence 21 March 2022 and end 24 March 2022. Election results 

will be announced on 25 March 2022. 

 

Campaign Rules 

1. All rules, regulations, policies, and ordinances set by Heriot-Watt University must be 

abided by all candidates. Please refer here for more information: 

https://www.hw.ac.uk/uk/about/policies.htm. 

 

2. Candidates should not seek endorsements from university staff members (including 

university service providers, i.e., guards and cleaners) and current elected HWUMSA 

officers (i.e., President, Vice-Presidents, Secretary, Treasurer). Current appointed 

HWUMSA officers are permitted to endorse candidates at their own capacity, and not as 

their capacity as HWUMSA officers. 

 

3. Candidates are allowed to campaign together with other candidates of different positions. 

However, votes will be casted for each candidate separately. 

 

4. Campaigns must be conducted only within the allocated timeframe (14 March 2022, 00:00 

MYT to 24 March 2022, 23:59 MYT). Any candidate who conducts a campaign activity 

before or after this period may face disqualification. 
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5. Regarding campaign materials, events, and other strategies, the following must be adhered 

to. 

a. In general, candidates are expected to have exemplary behaviour and act 

responsibly. 

b. There should be no reference or mention made whatsoever about competing 

candidates, especially anything that may be considered derogatory, defamatory, 

insulting or offensive. 

c. No acts of sabotage toward other candidates are allowed. This includes gaining 

access to and/or manipulating the campaign materials of other candidates. 

d. Any mention about religion, race, politics or any other potentially sensitive topic is 

strictly prohibited. Language and imagery used should be appropriate. Explicit 

content is strictly prohibited. 

e. There should be no reference or mention made about any specific individual or 

organisation, external or in HWUM, without prior consent, especially anything that 

may be considered derogatory, defamatory, insulting, or offensive. Similarly, there 

should be no reference or mention made about HWUMSA or HWUM (including 

the use of their logos). 

f. Any act of bribery is strictly prohibited. 

g. Plagiarism of any kind is strictly prohibited. This includes any photo, video, audio 

or text that has not been self-produced, but used without any acknowledgement of 

their initial source. 

h. Personal information, including any collected from students, must not be publicised 

in any way. 

 

6. Any suspicion of a breach of the campaign rules by any candidate should immediately be 

reported to the IEC. Further details regarding the complaint and grievance process will be 

updated on the Election website. 

 

Campaign Guidance 

1. Here are some suggestions as to how candidates may run their campaigns. 

a. Form a small team to help with design and campaign management. The earlier the 

better. 

b. Have a timeline, showing the plans scheduled throughout the campaign period. 

c. Highlight 3-5 achievable ideas or changes for the coming academic term. Always 

relate to the student community and how they can benefit from these ideas or 

changes. Keep things simple but effective. Avoid lengthy paragraphs if possible (be 

clear and concise). 

d. Be creative with promotional materials. The design and structure should catch the 

reader’s attention. Include one or two catchphrases or taglines that readers can 

easily remember. 



e. Create a strong online presence. 

f. Communication is an important aspect of any campaign. Provided that all campaign 

activities will be virtual, always try to find ways to be more engaging with the 

student community. For example, having meet-and-greets or competitions online. 

 

2. Candidates are allowed to conduct campaign activities both physically and online. Here are 

some ways to make use of the funds available: 

a. Prizes and giveaways through events and contests. 

b. Purchasing domains to set up websites. 

c. Gaining access to better resources for graphic design or video editing. These may 

include software or equipment. 

d. Printing publicity materials such as name cards, banners, and buntings. 

 

Fair Access Rules 

1. Candidates that intend to utilize external resources must comply with the rules. Candidates 

are not permitted to use resources that are generally not available to all other candidates. 

For example: 

a. A current member of HWUMSA using HWUMSA resources that other candidates 

have no access to as part of their campaign, such as posting on HWUMSA’s main 

website, is a RULE BREACH. 

b. Finding a designer to design graphics is OK. 

c. Having a friend who dabbles in design and does graphics for free is OK. 

d. Having a family member who is a designer create your materials for free, or for a 

rate not available to other candidates is a RULE BREACH. 

e. Finding good deals on paid promotion that anyone could access is OK. 

f. Having a friend or family member who runs a social media company to pay for 

promotions is a RULE BREACH. 

 

2. Candidates should not spam their course mates. 

 

3. Lots of 'vote for me' posts will STOP people engaging with elections. 

 

4. If candidates are the admin of a WhatsApp group, candidates cannot remove other 

candidates 'just because’. 

 

5. If the admin of a group is judged to be acting in a candidate’s favour and denying others 

fair access, then candidates might face consequences. 

 



When doubts arise, always feel free to write an email to IEC: hwum.iec@hw.ac.uk. 

mailto:hwum.iec@hw.ac.uk

